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DETAILED ACTION 



1 . This action is responsive to the amendment filed on 1/1 7/2005. 
This action is made Final. 

2. In the amendment, claims 7-8 have been canceled. Claims 1-6, 9-25 are pending in the 
case. Claims 1, and 21 are independent claims. 

Priority 

3. It is noted, that applicant has not filed certified copies of the Canadian application 
number 2,351,780 as required by 35 U.S.C. 1 19(b). Therefore, the priority claim has been 
denied. 

Drawings 

4. The drawings filed on 1 1/26/2001 have been approved by the examiner. 

Claim Objections 

5. Appropriate correction has been made to claim 16. Therefore, its objection has been 
withdrawn. 

Claim Rejections - 35 USC § 112 

6. Claim 8 has been canceled. Therefore, the 35 U.S.C. 1 12, second paragraph rejection, has 
been withdrawn. 
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Claim Rejections - 35 USC §103 

7. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 

obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art 
are such that the subject matter as a whole would have been obvious at the time the invention was made to 
a person having ordinary skill in the art to which said subject matter pertains. Patentability shall not be 
negatived by the manner in which the invention was made. 

8. Claims 1-6, 9-25 remain rejected under 35 U.S.C. 103(a) as being unpatentable over 
Cannon et al, hereinafter Cannon (Pat.# 5,552,994, 9/3/1996), in view of Endo et al, hereinafter 
Endo (UsPub. # 2002/0022989, filed on 2/21/2002, filed on 2/22/2002). 

Regarding independent claim 1, Cannon discloses accessing databases — server— over a 
network to order personalize greeting cards. The databases are categorized and have a list of 
coded images— a database of categorized images--, and databases of card designs associated 
with parameters, such as friend, recipient, graphic design, artwork media, etc., — database 
categorized expressions — (col.4, lines 31-60, and col.7, lines 3-34, 49-67). 

Moreover, Cannon discloses the compression of the greeting card images when a 
minimum amount of memory is to be used -form a reduced portion of each database — (to 
personalize the greeting card(s) (col. 8, lines 57-65). 

Moreover, Cannon discloses that a user is allowed to select the parameter and card design 
—categorized expressions — to personalize the greeting card(s), which have images and text 
(col.4, lines 29-67). 
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Moreover, Cannon discloses the printing of the ordered personalized greeting card(s), 
along with a mailing envelope and mailing address of a recipient — delivery arrangement for 
physically delivering the printed greeting card to a recipient (col.4, lines 60-67, col.5, lines 30- 
40, and col. 17, lines 3-12). Cannon fails to explicitly disclose: associating the customized 
greeting card a related sale or promotion. However, Endo teaches the printing of a greeting 
card and advertisement information related to products and services which might be of interest to 
the recipient (0054, and 01 15). It would have been obvious to a person of ordinary skill in the art 
at the time of the invention to combine Cannon, and Endo, because Endo teaches the benefit of 
improving the publication effect of businesses, while providing greeting cards at no cost to a 
sender (0005-0006). 

Moreover, Cannon teaches a card having three panels, front, inside, and back (col.7, lines 
19-34). Cannon fails to explicitly disclose: a customized three panel greeting card. ...with 
associated sale or promotion provided on one panel of said three panel greeting card. However, 
Endo teaches sending a coupon attached, in the lower half of the back portion of the card which 
has two sides, each side having two divisions — panels — split down the middle of the card, to the 
greeting card for a free trial of a new song — promotion — (0054, and 0137, 0141-0144, fig.27). It 
would have been obvious to a person of ordinary skill in the art at the time of the invention to 
combine Cannon, and Endo, because Endo teaches the benefit of improving the publication 
effect of businesses, while providing greeting cards at no cost to a sender (0005-0006). 

Regarding claim 2, which depends on claim 1, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col. 17, lines 3-12). 
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Regarding claim 3, which depends on claim 1, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col.4, lines 60-67, col.5, lines 30-40, and col.17, lines 3-12). Cannon fails to 
explicitly disclose: customized greeting is associated with a sale of a gift product. However, 
Endo teaches the printing of a greeting card and advertisement information related to products 
and services— a sale of a gift product greeting card— which might be of interest to the recipient 
(0054, and 01 15). It would have been obvious to a person of ordinary skill in the art at the time 
of the invention to combine Cannon, and Endo, because Endo teaches the benefit of improving 
the publication effect of businesses, while providing greeting cards at no cost to a sender (0005- 
0006). 

Regarding claim 4, which depends on claim 1, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col.4, lines 60-67, col.5, lines 30-40, and col.17, lines 3-12). Cannon fails to explicitly 
disclose: greeting card includes a printed advertisement of a party different from the 
manufacturer of the card as a related sale or promotion. However, Endo teaches a consumer 
printing the greeting card and advertisement information related to products and services, such as 
a song advertisement, of businesses— a party different from the consumer or manufacturer, of the 
card- which might be of interest to the recipient (0053-0054, 01 15, and 0137, 0141-0144, 
fig.27). It would have been obvious to a person of ordinary skill in the art at the time of the 
invention to combine Cannon, and Endo, because Endo teaches the benefit of improving the 
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publication effect of businesses, while providing greeting cards at no cost to a sender (0005- 
0006). 

Regarding claim 5, which depends on claim 4, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col.4, lines 60-67, col.5, lines 30-40, and col. 17, lines 3-12). Cannon fails to explicitly 
disclose: said advertisement is a sales promotion. However, Endo teaches a consumer printing 
the greeting card and advertisement information related to products and services- a sales 
promotion— of businesses which might be of interest to the recipient (0053-0054, and 0115). It 
would have been obvious to a person of ordinary skill in the art at the time of the invention to 
combine Cannon, and Endo, because Endo teaches the benefit of improving the publication 
effect of businesses, while providing greeting cards at no cost to a sender (0005-0006). 

Regarding claim 6, which depends on claim 1, Cannon discloses accessing databases, for 
picking images over a network to order personalize greeting cards. The databases are categorized 
and have a list of publishers' images of card designs associated with parameters, such as friend, 
recipient, graphic design, artwork media, etc., (col.4, lines 31-60, and col.7, lines 3-34). Cannon 
fails to explicitly disclose: said sale or promotion of said ustomized greeting card is a gift 
certificate delivered with the card. However, Endo teaches sending a greeting card along with a 
coupon for a free trial of a new song — gift certificate (0054, and 0137, 0141-0144, fig.27). It 
would have been obvious to a person of ordinary skill in the art at the time of the invention to 
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combine Cannon, and Endo, because Endo teaches the benefit of improving the publication 
effect of businesses, while providing greeting cards at no cost to a sender (0005-0006). 

Regarding claim 9, which depends on claim 1, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col.4, lines 60-67, col.5, lines 30-40, and col.17, lines 3-12). Cannon fails to explicitly 
disclose: a gift is sent with said card and said gift is selected using said website. However, Endo 
teaches sending a greeting card along with a coupon- gift — using a website over the Internet 
(0012-0013, and 0054). It would have been obvious to a person of ordinary skill in the art at the 
time of the invention to combine Cannon, and Endo, because Endo teaches the benefit of 
improving the publication effect of businesses, while providing greeting cards at no cost to a 
sender (0005-0006). 

Regarding claim 10, which depends on claim 1, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col.4, lines 60-67, col.5, lines 30-40, and col.17, lines 3-12). Cannon fails to explicitly 
disclose: said greeting card and the delivery thereof are free to said user. However, Endo 
teaches sending a greeting card along with a coupon- gift — using a website over the Internet free 
to the sender (0006, 0012-0013, and 0054). It would have been obvious to a person of ordinary 
skill in the art at the time of the invention to combine Cannon, and Endo, because Endo teaches 
the benefit of improving the publication effect of businesses, while providing greeting cards at 
no cost to a sender (0005-0006). 
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Regarding claim 11, which depends on claim 1, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col.4, lines 60-67, col.5, lines 30-40, and col. 17, lines 3-12). Cannon fails to explicitly 
disclose: a cost of manufacture of said greeting card is at least partially funded by said 
associated sale or promotion. However, Endo teaches providing greeting cards for free, when an 
advertiser is allowed to place ads in the greeting cards (0054, 0107-0109, 01 19). In order words 
the ads replace the cost of producing the greeting cards, except— partially— for the costs 
involved in providing the computer, and Internet connection used to access the website to 
produce the greeting cards. It would have been obvious to a person of ordinary skill in the art at 
the time of the invention to combine Cannon, and Endo, because Endo teaches the benefit of 
improving the publication effect of businesses, while providing greeting cards at no cost to a 
sender (0009-0006). 

Regarding claim 12, which depends on claim 11, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col.4, lines 60-67, col.5, lines 30-40, and col. 17, lines 3-12). Cannon fails to explicitly 
disclose: said website includes advertisements viewed when using said website. However, Endo 
teaches displaying and sending over the Internet, greeting cards with advertisements and coupons 
attached, in the back portion of the card which has two sides, to the greeting card for a free trial 
of a new song (0054, and 0137, 0141-0144, fig.26-28). It would have been obvious to a person 
of ordinary skill in the art at the time of the invention to combine Cannon, and Endo, because 
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Endo teaches the benefit of improving the publication effect of businesses, while providing 
greeting cards at no cost to a sender (0009-0006). 

Regarding claim 13, which depends on claim 9, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col.4, lines 60-67, col.5, lines 30-40, and col. 17, lines 3-12). Cannon fails to explicitly 
disclose: based on user provided information makes a series of recommendations of appropriate 
gifts available using said website. However, Endo teaches allowing a sending user to select 
addressee attributes for determining advertisement information, and coupon geared towards the 
addressee's interest (0054, and 0141-0146). It would have been obvious to a person of ordinary 
skill in the art at the time of the invention to combine Cannon, and Endo, because Endo teaches 
the benefit of improving the publication effect of businesses, while providing greeting cards at 
no cost to a sender (0009-0006). 

Regarding claim 14, which depends on claim 1, Cannon discloses a list of card designs 
associated with parameters, such as the intended card recipient, graphic design style, the sending 
occasion, interests of the intended recipient, etc.,-- expressions categorized by occasion — (col.4, 
lines 31-60, and col.7, lines 3-34). 

Regarding claim 15, which depends on claim 1, Cannon discloses listing or categorizing 
images with card designs using parameters, such as the intended card recipient, graphic design 
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style, the sending occasion, interests of the intended recipient, etc.,--expressions used as part of 
categorization of said images — (col.4, lines 31-60, and col.7, lines 3-34) 

Regarding claim 16, which depends on claim 1, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col.4, lines 60-67, col.5, lines 30-40, and col. 17, lines 3-12). Cannon fails to explicitly 
disclose: said sale or promotion is an advertisement partial selected based on the information 
entered by the user. However, Endo teaches allowing a sending user to select addressee 
attributes, and the website to selecting advertisement information, and coupon thought to be 
thought to be geared towards the addressee's interest (0054, and 0141-0146). It would have been 
obvious to a person of ordinary skill in the art at the time of the invention to combine Cannon, 
and Endo, because Endo teaches the benefit of improving the publication effect of businesses, 
while providing greeting cards at no cost to a sender (0009-0006). 

Regarding claim 17, which depends on claim 1, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col.4, lines 60-67, col.5, lines 30-40, and col.17, lines 3-12). Cannon fails to explicitly 
disclose: website includes a database of advertisers and related criteria used to pair an 
advertisement with an appropriate customized greeting card. However, Endo teaches databases 
for storing advertisers, and advertisement information associated with those advertisers, for 
providing information thought to be of interest to a recipient (0054, 0060). It would have been 
obvious to a person of ordinary skill in the art at the time of the invention to combine Cannon, 
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and Endo, because Endo teaches the benefit of improving the publication effect of businesses, 
while providing greeting cards at no cost to a sender (0009-0006). 

Regarding claim 18, which depends on claim 17, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col.4, lines 60-67, col.5, lines 30-40, and col.17, lines 3-12). Cannon fails to explicitly 
disclose: the cost of advertisement paired to a greeting card is used to subsidize the cost of the 
greeting card charged to the user. However, Endo teaches providing greeting cards for free, 
when an advertiser is allowed to place ads in the greeting cards (0054, 0107-0109, 01 19). In 
order words the ads subsidize the cost of producing the greeting cards, except for the costs 
involved in providing the computer, and Internet connection used to access the website to 
produce the greeting cards. It would have been obvious to a person of ordinary skill in the art at 
the time of the invention to combine Cannon, and Endo, because Endo teaches the benefit of 
improving the publication effect of businesses, while providing greeting cards at no cost to a 
sender (0009-0006). 

Regarding claim 19, which depends on claim 1, Cannon discloses the printing of the 
ordered personalized greeting card(s), along with a mailing envelope and mailing address of a 
recipient (col.4, lines 60-67, col.5, lines 30-40, and col.17, lines 3-12). Cannon fails to explicitly 
disclose: a database of corporate marketing information. However, Endo teaches a database for 
storing advertisers and businesses' advertisement information for providing information thought 
to be of interest to a recipient (0054, 0060). It would have been obvious to a person of ordinary 



Application/Control Number: 09/991 ,679 Page 12 

Art Unit: 2178 

skill in the art at the time of the invention to combine Cannon, and Endo, because Endo teaches 
the benefit of improving the publication effect of businesses, while providing greeting cards at 
no cost to a sender (0009-0006). 

Regarding claim 20, which depends on claim 1, Cannon discloses databases for storing 
categories of expressions, and images for publishers of the greeting card(s) (col.4, lines 34-67, 
col. 7, lines 3-12). 

Regarding independent claim 21, Cannon discloses accessing databases — server— over a 
network to order personalize greeting cards. The databases are categorized and have a list of 
publishers' images of card designs associated with parameters, such as friend, recipient, graphic 
design, artwork media, etc., — corporate communication associated with a particular client — 
(col.4, lines 31-60, and col.7, lines 3-34). Cannon fails to explicitly disclose: a database 
containing a series of marketing communications associated with the wares and/or services of 
the corporation. However, Endo teaches the printing of a greeting card and advertisement 
information related to products and services of the businesses, which might be of interest to the 
recipient (0054, and 0060). It would have been obvious to a person of ordinary skill in the art at 
the time of the invention to combine Cannon, and Endo, because Endo teaches the benefit of 
improving the publication effect of businesses, while providing greeting cards at no cost to a 
sender (0005-0006). 

Moreover, Cannon discloses a user inputting parameters to pick the category of the 
publishers cards — corporate communications— to be displayed to the user over a computer 
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network (col.4, lines 31-67, and col.7, lines 3-34). Cannon fails to explicitly disclose: at least 
one marketing communication associated with the wares and/or services of the corporation. 
However, Endo teaches the printing of a greeting card and advertisement information related to 
products and services of the businesses, which might be of interest to the recipient (0054, and 
0060). It would have been obvious to a person of ordinary skill in the art at the time of the 
invention to combine Cannon, and Endo, because Endo teaches the benefit of improving the 
publication effect of businesses, while providing greeting cards at no cost to a sender (0005- 
0006). 

In addition, Cannon teaches a card having three panels, front, inside, and back (col.7, 
lines 19-34). Cannon fails to explicitly disclose: a printed customized three panel corporate 
communication card. However, Endo teaches sending a coupon attached, in the lower half of the 
back portion of the card which has two sides, each side having two divisions— panels— split 
down the middle of the card, to the greeting card for a free trial of a new song— promotion— 
(0054, and 0137, 0141-0144, fig.27). It would have been obvious to a person of ordinary skill in 
the art at the time of the invention to combine Cannon, and Endo, because Endo teaches the 
benefit of improving the publication effect of businesses, while providing greeting cards at no 
cost to a sender (0005-0006). 

Moreover, Cannon discloses the transmission of the selected card to a printing facility 
(col.4, lines 50-67). 

Furthermore, Cannon discloses the printing of the ordered personalized greeting card(s), 
along with a mailing envelope and mailing address of the recipient — address associated with 
client information (col.4, lines 60-67, col.5, lines 30-40, and col.17, lines 3-12). 
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Regarding claim 22, which depends on claim 21, Cannon discloses a database for 
including numbers and codes on the personalized cards for identifying the publishers of these 
cards — corporate communications are divided to be specific to a particular corporation (col.4, 
lines 3-35). Cannon fails to explicitly disclose: said series of marketing communications are 
divided to be specific to a particular corporation. However, Endo teaches databases for 
including businesses and their associated advertising information for the printing of a greeting 
card and advertisement information related to products and services of the businesses, which 
might be of interest to the recipient (0054, and 0060). It would have been obvious to a person of 
ordinary skill in the art at the time of the invention to combine Cannon, and Endo, because Endo 
teaches the benefit of improving the publication effect of businesses, while providing greeting 
cards at no cost to a sender (0005-0006). 

Regarding claim 23, which depends on claim 22, Cannon discloses numbers and codes on 
cards for identifying the publishers of these cards (col.4, lines 3-35). 

Regarding claim 24, which depends on claim 21, Cannon discloses creating and printing 
greeting cards (col.l, linesl5-21, and col.4, lines 50-67). 

Regarding claim 25, which depends on claim 24, Cannon discloses accessing databases, 
for picking images over a network to order personalize greeting cards. The databases are 
categorized and have a list of publishers' images of card designs associated with parameters, 
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such as friend, recipient, graphic design, artwork media, etc., —corporate communication 
associated with a particular client—. These databases are transferred to a storage means, which 
is then accessed by several printing systems through a network (col.4, lines 31-60, col.6, lines 
50-67, and col.7, lines 3-34). 

Response to Arguments 
9. Applicant's arguments filed 1/1 7/2005 have been fully considered but they are not 
persuasive. The Applicant submits that Cannon fails to disclose a categorized image database, 
and a database of categorized expressions (page 7). The Examiner disagrees, because Cannon 
teaches a database for storing card parameters according to recipient, subject matter, etc., and 
directories — databases— for storing images with numbers, and codes assigned to them for 
personalizing the greeting cards according to user-specified parameters and tastes (col.4, lines 
30-60, and col.7, lines 3-34, 49-67). 

Moreover, the Applicant submits that the claimed invention is directed towards the 
association of a sale or promotion in one of three panels, whereas, the prior art only teaches two 
panels of a greeting card (page 8). The Examiner disagrees, because Cannon, and Endo teach a 
greeting card having at least three panels (side for displaying information), which was well- 
known in the art at the time of the invention. Cannon teaches a card having three panels, front, 
inside, and back (col.7, lines 19-34). Endo teaches sending a coupon attached, in the lower half 
of the back portion of the card which has two sides, each side having two divisions— panels — 
split down the middle of the card, to the greeting card for a free trial of a new song — 
promotion— (0054, and 0137, 0141-0144, fig.27). 
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Conclusion 

10. THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of 
time policy as set forth in 37 CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within TWO 
MONTHS of the mailing date of this final action and the advisory action is not mailed until after 
the end of the THREE-MONTH shortened statutory period, then the shortened statutory period 
will expire on the date the advisory action is mailed, and any extension fee pursuant to 37 
CFR 1.136(a) will be calculated from the mailing date of the advisory action. In no event, 
however, will the statutory period for reply expire later than SIX MONTHS from the mailing 
date of this final action. 

I. The prior art made of record and not relied upon is considered pertinent to applicant's 
disclosure. Friedman et al. (Pat. # 2004/0205138, 2003/0208556). 

II. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Cesar B. Paula whose telephone number is (571) 272-4128. The 
examiner can normally be reached on Monday through Friday from 8:00 a.m. to 4:00 p.m. 
(EST). 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's supervisor, 
Stephen Hong, can be reached on (571) 272-4124. However, in such a case, please allow at least 
one business day. 

Any response to this Action should be mailed to: 
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Commissioner for Patents 
P.O. Box 1450 
Alexandria, VA 22313-1450 
Or faxed to: 

• (703) 703-872-9306, (for all Formal communications intended for entry) 




CESAR PAULA 
PRIMARY EXAMINER 



5/5/05 



